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Millenials 

• b. 1982 – 2003ish 

• Gen Y/We or 9/11; Echo Boomers 

• No defined end point, yet… 

• Economic Agnostics  

• Technology & Diversity-centric 



Their world 

• 24/7 news & 250+ channels 

• Internet & Mobile Phone always existed 

• They/parents victims of Great Recession 

• Environmental awareness has meaning 

• Social Justice isn’t a buzzword 



BIG IMPACTS: 

• No longer can afford to be a “grown up…” 

• weddings & housing & childbirth 

• health, retirements & salaries 

• Parental wealth + higher ed costs 



BIG IMPACTS: 

• Re-define Adulthood 

• Knowledge & Opinions 

• Ability to “tune out” or “turn off” noise 

• Being different from parents/others 



Research Data (APTA 2014) 

• Digital use = multitasking = value 

• Affordability 

• Transportation CHOICES are critical 

• Emphasis on urban center & cool factor 



Research Data (APTA 2014) 

• proximity & ability to move around 

• car ownership AND driving declining 

• work & life is mobile, so place matters 

• Bike/ped is the MOST popular travel mode 



Forthcoming 

• 1000 bus stops beginning Fall 2014 

• Shelter installation (Transit Center, etc.) 

• Final phase of Service Restoration 

• Fleet growth 
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Impacts 

• Cities must focus on bike/ped & safety 

• Transit must be smart & frequent 

• Create an “opt-in” mentality 

• Suburbs are becoming independent & must 
act like municipalities to survive 



How has The COMET adapted? 

• Cool factor: CMRTA vs The COMET 

• Visually attractive w/ simplification of info 

• Technology adoption 

• Frequency & reliability 









Continuation... 

• Focus on the students (HS & college) 

• First-Year Freedom, UPass, etc. 

• Employer-based options coming 

• Connect neighborhoods & bike/ped 
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